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Activate a Powerful Community of Book Influencers

Over 360,000 reviewers, librarians, booksellers, media, and educators
use NetGalley to discover new books to recommend.
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The NetGalley Funnel
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s NetGalley an effective platform?

Hypothesis:

Books that use NetGalley get more Amazon reviews.
Within 60 days of publication

Controlling for differences between publishers
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Does NetGalley Work?
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Yes!
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The mean number of Amazon reviews on a publisher's titles
increases by 146% when using NetGalley
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Bootstrap Distribution of the Sample Mean

Mean = 146.4%
95% CI = (97.9%, 205.7%)
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How can we raise
this?
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Average? Median? Mean?

e What does the data show us?
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How can we make these actionable?
What other business insights can we extract?

4
ir@bramd

research labs



NetGalley

VE HELP BOOKS

How can we raise the Amplitude?

Increased Sales with
Enhanced Discovery

Sales
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Conclusion — Get The Flywheel Started
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